
How to simply and effectively grow your inCruises 
business through social media.
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Success on social media 
comes through adding value 

and building relationships
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Introduction
As an inCruises Partner, social media can be a powerful 
tool to grow your business and reach new audiences. 
It's about connecting, building a community, and sharing 
your experiences. We're here to make it easier for you!

This guide offers practical tools to help you highlight 
the great benefits of our Club Membership, connect 
effectively with your ideal audience, and build an 
online community of travel enthusiasts. You'll learn 
about the power of social media, creating content, 
following platform and company guidelines, and fostering 
valuable online connections.

It's all about equipping you with 
the skills to succeed in the world 
of social media.
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Understanding the Power of Social Media

The process of 
creating

interest in your 
business by using 

social media.

What is Social 
Media Marketing?

YES! You can use social media to 
take your business worldwide, but it 
all starts with supporting whatever 
community you currently have. As 

you build a loyal and engaged group, 
they will connect you with others 
and grow your ability to influence 

new groups.

Facebook is the most used social media platform in the world, 
with 2.9 million monthly active users across the world.

4.9 billion
social media users
worldwide in 2023.

145 mins
average time spent on 
social media every day.

90% users
follow at least one 

brand on social media
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Recognize how social 
media can amplify your 

business by extending your 
reach beyond borders, 

particularly in promoting a 
product like our Club 

Membership.

1.
Understand the Power 

of Social Media

2. 3.

Create compelling posts 
that effectively 

communicate the value of 
the Club Membership, 

using attention-grabbing
headlines, visuals, and clear 

calls to action.

Create Engaging 
Content

Engage with your 
audience authentically, 
foster interactions, and 
host virtual events to 
educate and inform
potential customers.

Build a Strong Online 
Community

Objectives 
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Objectives 

Create content that resonates 
with each platform's audience 

while adhering to 
platform-specific rules

and regulations. Learn to 
adapt your message and style 
across Instagram, Facebook, 
and LinkedIn to engage and 

connect effectively.

4.
Use Different Social

Platforms

5. 6.

Understand the rules and
guidelines for promoting 
our Club Membership on 

social media platforms 
and present the

Club Membership's 
benefits with 

transparency and honesty.

Maintain 
Compliance and

Integrity

Utilize analytics to track 
your social media 

performance,
adjust your strategies 

based on data, and 
continuously improve 

your approach.

Measure Success 
and

Adapt Strategies

9



Developing Your Content Mix

When creating compelling content, your content mix 

is the key to holding your audience's attention. It's 

about cleverly blending different types and categories 

of content to make your social media profiles more 

appealing and accommodate various tastes among 

your followers. Diversifying your content keeps your 

social media presence lively and interesting.

Travel Experiences: inCruises Territory Growth 
Director aboard Carnival Mardi Gras
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Introduction 
to Social 
Media
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Social Media excels as a 
business tool by educating 
and staying in contact with 
your current community, 
bringing them together, 
and giving you a cost- 
effective way to add to it.

Keys for Success
Be Real: Share your journey and experiences, as well as your emotions, 
struggles, thoughts, and development, to establish a genuine connection 
with your audience.

Visual Appeal: Use high-quality images and videos to make your posts 
visually appealing and shareable.

Deliver Value: Provide a steady flow of travel tips, destination guides, and 
easy-to-follow insights.

Consistency is Key: Regularly posting engaging content keeps your 
audience engaged and aware of your offerings.

Engage Actively: Respond promptly to comments, messages, and 
inquiries. Engage in meaningful conversations with your audience to 
foster relationships.

Avoid Spammy Behavior: Refrain from spammy tactics like excessive 
posting or sending unsolicited messages. Respect your audience's space.
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Important Reminders:

● Compliance First: Always adhere to 
the social media platforms rules and 
regulations and the company's 
policies. Avoid making misleading 
income claims or product promises.

● Support Fellow Partners: Collaborate 
with and support other Partners in the 
community. Building a strong 
network can benefit everyone.

13



Creating Compelling
Content



Personal Content
Our Recommendation: 30%
Let your audience get to know you on a personal level. Share aspects of your life, hobbies, and experiences. It 
humanizes your brand and fosters a genuine connection with your audience. It can include family moments, 
personal achievements, or even fun facts about yourself.

Direct Business Content
Our Recommendation: 30%
Here's where you directly promote your Club Membership and Partnership opportunity. Share success stories, 
testimonials, and engaging posts highlighting the benefits of the membership. It's the sales' part of your 
strategy.

Soft Business Content
Our Recommendation: 40%
This category focuses on indirectly promoting your business by sharing content that matches what your target 
audience cares about and struggles with. It can include travel tips, destination highlights, industry insights, 
inspirational quotes, and relevant news articles. The goal is to provide value and build credibility.
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Frequency: Maintain a regular posting schedule for each content 
category to ensure a consistent presence on social media.

Collaborate for Freshness: Collaborating with others, such as 
fellow Partners, can inject freshness and new perspectives into 
your content mix.

Vary Formats: Use a mix of text, images, videos, stories, and other 
formats to keep your content engaging and diverse.

Structured Content Themes: Consider implementing content
themes, like "Travel Tuesdays" or "Success Stories Saturdays," to 
add structure and variety to your posts, making it easier for your 
audience to anticipate and engage with your content.

Keys for Success

Keep in mind that your content mix isn't set in stone. Be ready to 
adapt it based on audience feedback, engagement metrics, and 
changing travel and social media trends.
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How to Create Engaging Posts

Stories have the ability to evoke emotions 
and create a deeper connection with your 
audience. Share personal experiences 
related to travel, the Club Membership or 
Partnership Program, or the positive 
impact it has had on your life.

Emotional Connection

Learning how to make compelling social media posts is an exciting path to connect with your 
audience, start great conversations, and boost your online presence. Whether you're into 
eye-catching images, captivating stories, or thought-provoking questions, creating engaging posts 
is your way to shine in the busy world of social media.

Use storytelling to show how the benefits of 
the Club Membership have been realized in 
real-life scenarios. Highlight instances where 
the 2-for-1 Reward Points or other features 
helped you or someone else book a dream 
vacation.

Benefits in Action

Relatability Visual Narratives

Authentic stories make you relatable and
approachable to your audience. Share 
challenges you've overcome, memorable
travel moments, and how the Club
Membership transformed your travel
experiences.

Accompany your stories with visuals that
enhance the narrative. Share videos or
photos of yourself enjoying trips or
destinations made possible by the Club
Membership.
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As you showcase the Club Membership in your social media posts, 
remember that our intangible product comes to life through the tangible 
experiences it offers, like exotic destinations, enriching adventures, and 
moments of joy. Let your audience see, feel, and imagine the incredible 
journeys it offers. Creating engaging posts with compelling visuals and 
clear messaging is a skill that can significantly enhance your social media 
strategy. By effectively conveying the value of the Club Membership, you'll 
capture your audience's attention and inspire them to explore it 
further.

● Clear Value Proposition
It's important that your posts communicate and concentrate on a 
clear benefit of the Membership, like earning 2-for-1 Reward Points. 
Focus on how the Membership can enhance your followers' travel 
experiences and make their travel dreams come true.

● Compelling Headlines
Create attention-grabbing headlines that entice your audience to 
read the full post. Use action words and curiosity-inducing phrases to 
pique their interest.

● Clear Call to Action (CTA)
Every post should have a clear CTA that guides your audience on 
what to do next. Whether it's to learn more, sign up, or share the post, 
your CTA should be straightforward and actionable.
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Be Genuine: Share authentic stories that are true to your experiences 
and emotions.

Keys for Success

Use Vivid Language: Paint a vivid picture with your words, making your 
followers feel like they're part of the story.

Show Transformation: Highlight how the Club Membership 
transformed ordinary experiences into extraordinary ones.

Encourage Engagement: End your posts with questions encouraging 
your audience to share their travel stories.

Short and Sweet: Keep your captions concise and to the point while 
conveying the key benefits.

Mobile Optimization: Optimize your posts for mobile viewing by 
ensuring they're easy to read, in the correct formats, and visually 
engaging.
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Remember that storytelling and authenticity 
are your most potent tools when showcasing 
the Club Membership and Partnership 
Program. Paint a vivid picture of the benefits – 
the thrill of traveling the world and the 
potential for earning income while helping 
others do the same. But, and this is crucial, 
avoid making unrealistic claims about income, 
luxury possessions, or extravagant lifestyles. 
Instead, share genuine experiences, personal 
journeys, and the value these opportunities 
have brought to your life. Let your authenticity 
shine through, building trust and forging 
connections that resonate with your audience.
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Using 
Different 
Social 
Platforms
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In the dynamic world of social media, it's important to customize your content 
for each platform. Each platform has its strengths and tones. Adapting your 
content strategy to each platform's style and preferences ensures your 
message resonates effectively.

● Visual-Centric Platforms
Platforms like Instagram and Facebook thrive on visual content. Use 
high-quality images,stunning graphics, and videos to showcase travel 
destinations and the benefits of the Club Membership.

● Engagement and Interaction
Engage with your audience by encouraging comments, shares, and 
interactions. Platforms like Facebook and LinkedIn allow for longer-form 
content and discussions, making them ideal for in-depth explanations of 
the Club Membership.

● Platform-Specific Strategies
Different platforms attract different types of users. Understand the 
strengths and limitations of platforms like Instagram, Facebook, and 
LinkedIn to tailor your content accordingly and effectively reach your 
target audience. For instance, Instagram is visual-centric and appeals to a 
younger audience, making it ideal for showcasing travel destinations 
using compelling images and short videos. On the other hand, LinkedIn 
caters to professionals seeking educational content, making it suitable for 
sharing informative posts about the Club Membership's business benefits.
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Recommendations

Instagram is a visual-centric platform that
thrives on eye-catching images and short

videos. To succeed on Instagram:

INSTAGRAM

Focus on high-quality visuals: Share
stunning photos and videos highlighting
the beauty of travel destinations and the

benefits of the Club Membership.

Utilize Instagram Stories: Post short,
engaging Stories to provide a behind-the-

scenes look at your experiences or offer
quick tips and promotions.

Use relevant hashtags: Incorporate
relevant travel and lifestyle hashtags to

increase the discoverability of your posts.

Consistent aesthetics: Maintain a
consistent visual theme or color palette for
your Instagram feed. A cohesive look can

make your profile more appealing.

Facebook is a versatile platform that supports
longer-form content and encourages

discussions. To tailor content for Facebook:

FACEBOOK

Craft longer posts: Share detailed stories
about your travel experiences with the

Club Membership and how it has enriched
your life.

Join and participate in relevant groups:
Find and engage with travel and

entrepreneurship groups to connect with
like-minded individuals.

Share testimonials and success stories:
Post reviews and success stories from Club

Membership users to build credibility.

Utilize Facebook Live: Host live sessions to
answer questions and provide valuable

insights.

LinkedIn is a professional platform that caters
to a business-oriented audience. To adapt

content for LinkedIn:

LINKEDIN

Share informative articles: Create and
share articles about the business aspects

of the Club Membership, such as the
Independent Partner Program.

Engage in industry discussions: Participate
in discussions related to travel trends and

entrepreneurship to position yourself as an
industry specialist.

Connect with professionals: Build a
network of professionals who may be
interested in the Club Membership’s

business benefits.

Showcase your expertise: Share posts that
highlight your knowledge and experiences

in the travel and direct selling industries.
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LinkedIn: Share informative articles about the Club Membership's
business aspects, such as the potential for additional income 
through the Independent Partner Program. Engage in professional 
discussions about travel trends and how the Club Membership 
complements a well-balanced lifestyle.

Facebook: Craft a longer post that dives into the practical benefits 
and experiences of using the Club Membership. Share personal 
anecdotes or testimonials from members who've enjoyed
memorable travels thanks to the rewards program.

Instagram: Create a reel video showcasing various travel 
destinations you have traveled to. In the caption, share captivating 
stories about each location while seamlessly integrating the Club
Membership's benefits.

Examples
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As you start your business, we suggest focusing 
on Instagram, Facebook, and LinkedIn,
as each platform offers unique opportunities to 
connect with your target audience.

Instagram is excellent for sharing visual 
travel stories and appeals to the younger 
crowd, typically aged 18 to 34. Facebook is 
versatile and allows live sessions and 
informative posts, attracting a broad age 
range, from 25 to 54. LinkedIn is a professional 
platform for participating in industry 
conversations and networking with 
like-minded professionals and travelers, often 
aged 25 to 54. This strategy helps you connect 
with various demographics, driving your 
business toward its goals.
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● Know Your Audience:
Understand the demographics and preferences of your audience on each 
platform. What works on Instagram might resonate differently on LinkedIn.

● Adapt Your Tone:
Adjust your tone and voice to suit the platform's culture. Instagram often 
leans toward casual and conversational, while LinkedIn demands a more 
formal and business-oriented tone.

● Consistency in Branding:
Maintain a consistent brand identity across all platforms. Use the same 
profile picture, handle, and bio information to establish recognition.

● Cross-Promotion: 
If you have a presence on multiple platforms, cross-promote your content 
occasionally. For example, share an Instagram post on your Facebook page 
to drive followers to your other profiles.

● Use of Hashtags:
Hashtags work differently on various platforms. On Instagram, they're a must 
for discoverability. On Facebook and LinkedIn, use them sparingly and 
strategically.

Keys for Success

Make sure to check out the Content Ideas section of this guide for some content 
examples, including downloadable graphics, approved captions, and detailed 
concepts per platform.



Using Hashtags
Hashtags are words or phrases preceded by the "#" symbol, used to categorize content and 
make it discoverable to users interested in a specific topic. When users click on or search for a 
hashtag, they are directed to a feed of public posts containing that tag, allowing them to 
explore related content and engage with like-minded individuals.

Increase Visibility: Hashtags help expand your reach by making your content visible to users 
beyond your immediate followers, attracting new audiences and potential customers.

Target Audience Engagement: By using relevant hashtags, you can connect with or be 
discovered by users interested in specific topics or themes related to your business.

Brand Recognition: Consistent use of branded hashtags, including those provided by inCruises, can 
strengthen your brand identity and make it easier for users to find and engage with your content. 
Additionally, by actively engaging with and incorporating inCruises' branded hashtags into your 
social media posts, you not only align yourself with the company's values and messaging but also 
contribute to a cohesive and unified brand presence across various platforms.
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Community Engagement: Hashtags are not only tools for content discovery but also motivators for 
community building. By participating in relevant hashtag conversations, you position yourself as an 
active and engaged member of the travel community. Whether it's joining industry-specific 
hashtags or participating in community-driven tags, using hashtags enables you to connect with 
like-minded individuals, foster meaningful relationships, and contribute to an online community 
centered around shared passions for travel, leadership, and inCruises.



Recommendations

While Instagram allows for 30 hashtags per post, we 
recommend using 3-5 to avoid looking spammy.

INSTAGRAM

Popular Hashtags

Popular hashtags are widely used 
keywords or phrases on social media that 

are frequently searched, trending, or 
commonly associated with specific topics, 
events, or interests. These hashtags often 
have a large volume of posts associated 

with them and can help increase the 
visibility of your content to a broader 

audience.

Examples
#Travel #Cruise #Hotel #Wanderlust

Facebook allows for longer, more detailed posts, but 
that doesn't mean more hashtags! Limit hashtags to 

2-3 per post.

FACEBOOK

Remember, LinkedIn is a professional platform, so 
your use of hashtags should be, too! We recommend 

using 1-5 hashtags.

LINKEDIN
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Niche Hashtags

Niche hashtags are specific keywords or 
phrases tailored to a particular industry, 
interest, or community. These hashtags 
are less widely used than popular ones 

but are highly targeted to a more 
specialized audience. Niche hashtags can 

help you reach a more engaged and 
relevant audience within your area of 

expertise.

Examples
#CruiseTravel #AdventureTravel 

#TravelBusiness

Branded Hashtags

Branded hashtags are unique to a 
particular brand, company, or campaign 
and are used to promote brand identity 
and encourage user-generated content 

and community engagement. They 
typically include the brand name and are 

used across platforms to tie together 
related content and strengthen brand 

recognition.

Examples
#inCruises #inStays #inCruises4Ever 

#BookedWithIncruises



Be Relevant: Ensure your hashtags are directly related to your post's content and your target 
audience's interests.

Keys for Success

Mix it Up: Use a combination of popular, niche, and branded hashtags to broaden your reach 
while still targeting your ideal audience.

Keep it Clean: Avoid overloading your posts with hashtags. Aim for a balance between visibility 
and readability by using a moderate number of hashtags per post.

Engage with Hashtags: Don't just use hashtags in your own posts. Engage with hashtags by 
exploring related content, liking and commenting on posts, and participating in relevant 
conversations within your industry or niche.

Stay Consistent: Establish a consistent hashtag strategy across your social media platforms to 
build brand recognition and increase the effectiveness of your social media efforts.

Placement Matters: Strategically place hashtags after your post caption or as the first comment 
to maintain a clean and visually appealing presentation while maximizing visibility. Placing 
them in the middle of your caption can make your content less accessible to people using 
text-to-speech readers.

Learning to use hashtags is essential for maximizing your reach, engagement, and visibility on social media 
platforms. By incorporating relevant, specific, and strategically placed hashtags into your posts, you can effectively 
connect with your target audience, increase discoverability, and amplify the impact of your content.



Building a Strong
Online Community
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Engaging with Your Audience

Timely responses to comments, messages,
and mentions show that you value your
audience's engagement. Set aside time
daily to engage with your audience and
promptly address their inquiries.

Prompt Responses

Express Gratitude

Show appreciation for likes, shares, and
comments by responding with gratitude.
Acknowledging your audience's
engagement makes them feel valued and
encourages further interactions.
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Engaging with your audience is at the heart of a successful social media strategy. It's about creating meaningful connections, sparking 
conversations, and building a community of loyal followers. Valuing your followers is vital, as they form the heart of your online community. 
Responding to comments and feedback shows you care, fostering trust and a positive brand image. Here, we delve into the art of audience 
engagement, exploring techniques to foster interactions, address feedback, and keep your audience captivated.

Pose questions, share polls, or ask for
opinions to encourage interactions.
Engaging content prompts followers to
share their thoughts and experiences,
fostering a sense of community.

Encourage Conversations

Humanize Your Brand

Use a friendly and approachable tone to
create a human connection with your
audience. Share behind-the-scenes 
glimpses of your travel experiences, Club
Membership and Partner journey, and
personal anecdotes.



Keys for Success
Consistent Engagement: Establish a consistent posting schedule and engagement 
routine. Consistency builds anticipation and trust with your audience.

It's essential not only to support, encourage, and 
engage with your audience but also to foster 
connections with fellow Partners. Building a 
strong network within the Partner community 
can lead to collaboration, shared insights, and 
collective growth. Remember never to engage 
with online trolls or users making untrue or 
derogatory remarks about our company. Please 
treat everyone with respect and make your 
Compliance team aware of any issues that arise.

32

Follow-Up Conversations: Keep the conversation going. Don’t let interactions end 
abruptly. Follow up with your audience to show ongoing commitment to their input.

Use Emojis and GIFs: Incorporate emojis and GIFs to add personality and 
emotion to your responses.

Celebrate Milestones: Share and celebrate significant milestones, whether they’re 
related to follower count or your business anniversary. These moments create a personal 
connection with your audience.

Inclusivity Matters: Ensure your engagement efforts are inclusive and respectful of 
diverse perspectives. Foster a safe and welcoming environment for all individuals within 
your community.

Professional Guidance: If you’re unsure about how to handle a particularly delicate 
situation or negative feedback in your comments section. consult with the company’s 
Support or Legal team for guidance on the best approach.



Hosting Virtual Events
In today's digital world, hosting virtual events is a dynamic way to connect with audiences, share knowledge, and boost
businesses. Learn how to plan and run successful virtual events, from informative webinars to engaging live streams. These
strategies will help you captivate your audience, provide valuable content, and build a strong online presence.
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Choose the Right Format
Webinars, live Q&A sessions, virtual tours, and workshops are popular 
formats for virtual events. Choose a format and platform that aligns with 
your event's purpose and audience.

Educate and Inform
Use virtual events to provide in-depth information about the Club 
Membership's features, benefits, and how it works. Offer valuable insights 
that address common questions and concerns your audience may have.

Interactive Engagement
Encourage audience participation through polls, quizzes, and interactive 
Q&A sessions. Engagement fosters a sense of involvement and investment, 
keeping attendees interested and attentive.

Promote in Advance
Create anticipation by promoting your virtual event in advance across your 
social media channels. Share teasers, countdowns, and event highlights to 
generate interest and ensure maximum attendance.



When hosting virtual events through social media, 
consider the platform's strengths and your event's 
objectives. For instance, Instagram Live is great for 
interactive Q&A sessions or behind-the-scenes 
glimpses. Facebook Live can host Club Membership 
updates and interviews. LinkedIn is ideal for 
professional webinars and industry discussions. Tailor 
your choice to match your content and audience. By 
leveraging these platforms effectively, you can engage 
your audience in diverse ways and create memorable 
virtual experiences. However, please remember never 
to share sensitive or confidential information during 
these events. This includes any Partner or Corporate 
executive personal details, such as contact 
information, and refrain from revealing internal 
systems or confidential communications.
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Keys for Success
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Clear Agenda: Plan your event with a clear outline of topics, timings, 
and interactive elements.

Engage Early and Often: Start engaging with attendees even before 
the event begins by sharing teasers and collecting questions.

Provide Value: Ensure you offer valuable insights and takeaways that 
resonate with your audience's interests and that Partners can share with 
their downlines.

Capture the Moment: Record your virtual event and repurpose the 
content for those who couldn't attend live.
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Compliance
and Ethics



Navigating the digital landscape while staying compliant is crucial for every Partner. Essential platform 
guidelines and company policies serve as the compass guiding your online interactions. By understanding 
and adhering to these principles, you preserve the trust and credibility you've built with your audience and 
safeguard the reputation and integrity of our brand and business. Compliance forms the bedrock of 
responsible social media engagement.
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Staying Compliant

Different social media platforms 
have specific rules and guidelines for
promoting products from direct 
selling companies. Familiarize 
yourself with these rules to avoid 
potential violations and account 
suspensions.

Present the benefits of the Club 
Membership and Partnership accurately 
without making exaggerated claims. Be 
transparent about what the product 
and program offer and avoid promising 
unrealistic results, whether in income 
received or travel opportunities.

Disclaimers and 
Disclosures

Ethical Practices

Use appropriate disclaimers when
discussing potential outcomes, 
earnings, or results. Disclose your 
relationship as an Independent 
Partner when promoting the Club 
Membership.

Uphold honesty, transparency, and
integrity in all your interactions and
communications. Avoid tactics that 
could mislead or manipulate your 
audience.

Platform Guidelines Avoid Exaggeration
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As a Partner, it is not a requirement to maintain a presence on social media. It is entirely voluntary but encouraged. 
Should you choose to do so, you must adhere to the company's guidelines and policies, which are incorporated into 
your Independent Partner Agreement to ensure uniformity and professionalism of the inCruises brand.

Here's an example of how to 
showcase your inCruises business on 

social media. Display the 
Independent Partner logo, mention 

your role, and direct potential leads to 
the inCruises website or social media 

using your unique referrer link, QR 
code, or the official inCruises URL.

Partners are not allowed to promote or sell 
a particular cruise or hotel, publicly display, 
or advertise prices or special offers as they
appear on the inCruises website, such as 

cruise receipts or payment invoices.

Partners may not use usernames, email
addresses, or domain names that may 

mislead the public to believe that they have 
landed on an inCruises official website or 

are communicating directly with the 
Corporate office.

Clearly state your role as an 
Independent Partner in all print and 
online communications. Avoid using 

inCruises or our trademarks in 
domain names to prevent any 

confusion with our corporate office. 
Your honest representation as an

Independent Partner is vital.
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Instead, focus on sharing your 
personal experiences, professional 

growth, and the value and 
opportunities inCruises offers.

We want to allow you to explore creative 
ways to promote your business 

professionally. Our only requirement is that 
your methods are respectful, professional, 
and compliant with our Marketing policies 

in every way and that you respect the 
Protected names and logo trademarks of 

inGroup by inCruises. We specifically 
designed the Independent Partner Logo for 

your use. You can find color and file-type 
variations of this logo in your back office.

Partners must not make income claims or
negative comments about individuals,

companies, or competitors. Avoid sharing
images implying a lavish lifestyle, such as 

luxury cars, jewelry, or mansions, or promising 
specific income levels with inCruises.

Ensure your terminology aligns with our 
current marketing materials. Terms such as 

Get Paid to Cruise, Cruise/Travel For Less, 
Cruise/Travel For Free, Cruise Dollars, or Earn 
Money While Traveling the World are obsolete 

and prohibited.

Partners may only use the inCruises 
Independent Partner Logo and are not 
permitted to use or modify any official 

inCruises logos or protected corporate names 
and logos, such as inGroup, inCruises, inStays, 

inPay, and others.

If you have a social media account to promote your inCruises business, the content in that account should be relevant to the business. 
inCruises has the right to monitor any social media account our Partners use and own to ensure compliance with our Policies and 
Procedures.



It's important to refrain from advertising 
any content found in your back office, as all 
of this information is the property of 
inCruises and is considered confidential. 
This includes but is not limited to booking 
invoices, payment receipts, bonuses, the 
booking engine, or any information that 
requires a login to access.

Instead, share Member testimonials and
celebrate Partner milestones.

Hashtags & Terms

Unlimited income

Financial Freedom

Financially Free

Financial Independence

Millionaire

“Earn $XX Fast”

Cruise Dollars

Potential for
Additional Income

#CruiseForFree

#CruiseForLess

#GetRichQuick

#GetPaidToTravel

#6FigureIncome

#Investment

#LuxuryLifestyle

#inCruises

#inStays

#inCruises4Ever

#Partnership

#BusinessLeader

#Entrepreneur

#Leadership

Leadership
Development

Earn Money and
Build a Travel Lifestyle

Build Your Business 
and Travel the World

Reward Points

If you decide to leave or are asked to leave your role as an Independent Partner, you must
remove all mentions of inCruises from your social media profiles within ten days of departure. 
Additionally, for the 12 months following your departure, refrain from promoting other direct 
selling or network marketing companies on any account you previously used to promote 
inCruises. This policy is in place to prevent Cross Recruiting, which is not allowed.
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Building Trust and Integrity

Trust forms the foundation of every successful business 
relationship, and integrity is the moral compass that ensures 
our actions align with our values and commitments. Building 
trust and integrity is essential to your role as a Partner. 

These traits are the very essence of your credibility and 
reputation, and by understanding how they are paramount, 
how they impact your interactions with both customers and 
fellow Partners, and the principles that underpin these vital 
qualities, you not only strengthen your reputation but also 
contribute to the long-term success of our collective journey.
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Honest Communication
Provide accurate and reliable information about the Club Membership and Independent Partner Program's benefits and 
features. Honesty fosters trust and prevents misleading your audience.

Ethical Promotion
Avoid aggressive or manipulative tactics to promote the Club Membership. Focus on educating your audience and 
allowing them to make informed decisions.

Building Trust and Integrity

Showcasing Your Journey
Share your personal journey with the Club Membership and Partnership Program, including challenges and successes. 
Authenticity helps your audience connect with you on a deeper level.

Transparency in Testimonials
Share genuine testimonials and success stories from real Club Members or Independent Partners. Avoid using fabricated 
or misleading testimonials that could damage your credibility.
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Keys for Success

Be Real: Share challenges and setbacks you've faced on your 
journey as well as your successes.

Provide Sources: When discussing statistics or claims, provide 
reliable sources to back up your information.

Engage Responsively: Respond to questions and concerns 
promptly and transparently. Don’t dismiss feedback and act on 
constructive criticism.

Share Actual Stories: Highlight real stories that illustrate the impact 
of the Club Membership and Independent Partner Program.

Accountability: Take responsibility for your actions and mistakes. 
Don’t shirk responsibility if something goes wrong. Taking 
ownership demonstrates integrity.
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Trust and integrity inspire confidence in customers 
and fellow Partners, fostering lasting relationships and 
ethical business conduct. Trust is built on reliability 
and consistency, while integrity is rooted in honesty 
and ethical behavior. Transparency, honesty, and 
accountability are the keys to maintaining trust, while 
ethical decision-making and respecting confidentiality 
reinforce integrity. Remember, trust and integrity 
aren't just about business; they're about forging 
genuine, lasting connections.
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Measuring 
Success
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Monitoring and measuring your traffic is one of the 
most appealing parts of social media. It's about 
understanding what works and what needs 
improvement. By tracking your progress, you gain 
valuable insights that empower you to make 
data-driven decisions and achieve your brand and 
business goals more effectively. Let's dive into the 
world of metrics and analytics to maximize your 
success on social media. Remember to stay open to 
change and be willing to adjust your strategy based on 
data, even if it means pivoting from your initial 
approach.
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Tracking Your Progress

Setting Benchmarks

Establish benchmarks based on 
industry standards and your past 

performance. Benchmarks help you 
gauge the effectiveness of your content 

and track improvements over time.

Visual Narratives

By examining data such as demographics, behavior, interests, and engagement patterns, 
you gain a profound understanding of who your audience is and what they care about. 
This knowledge allows you to tailor your content to their preferences, ensuring that it's 

relevant and highly engaging. Furthermore, audience insights reveal when your audience 
is most active on social media. This data is invaluable for scheduling your posts at optimal 
times and maximizing visibility and engagement. Analyzing audience insights transforms 

your social media approach from guesswork to precision.
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Continuous Improvement

Learn to understand data and adjust your 
strategy based on what you learn. Seek 

audience and fellow Partner feedback for 
fresh perspectives. Experiment with 

different content formats, posting times, 
and engagement tactics to improve results.



Metrics that Matter

Regularly monitor primary metrics as they provide essential 
insights into how effectively you connect with your audience, 

expand your brand's visibility, and tailor your content to 
resonate with your specific demographic groups.

Primary

Measure the total interactions with your content, 
including likes, comments, shares, and clicks. High 

engagement indicates content resonance.

Secondary

Secondary metrics offer valuable insights into the direct 
impact of your social media efforts on lead generation, sales, 
and audience expansion but are dependent on the primary 
metrics like engagement and reach to be truly meaningful.

Engagement

Measure the total number of unique users who saw your
content. A higher reach indicates wider exposure and

potential engagement.

Reach

Understand audience details like age, gender, location, 
and interests to tailor content better.

Audience Demographics

Track the percentage of users who click on links or 
calls-to-action (CTA) in your posts. A higher CTR suggests

compelling content that prompts action.

Click-Through Rate (CTR)

If applicable, gauge the percentage of users completing
desired actions like signing up on the website using your

referral link.

Conversion Rate

Monitor your follower count over time. Steady growth
implies effective content attracting new followers.

Follower Growth
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Content Ideas

INSTAGRAM

Instagram Story Highlights: Create "Travel 
Tips" or "Partner Stories" highlights to share 
bite-sized travel advice or success stories of 
Partners. Use engaging visuals and short 
captions to capture attention and provide 
value.
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FACEBOOK LINKEDIN

Travel Diaries: Share a series of posts
chronicling your personal travel experiences 
using our Club Membership. Blend storytelling 
with stunning photos and videos to showcase 
the benefits of the Membership and inspire 
wanderlust.

Behind-the-Scenes: Offer a glimpse into your 
daily life as a Partner. Share stories about your 
work, your team, and the positive impact 
you're making. Use Instagram's interactive 
features, like polls and quizzes, to engage your 
audience.

Live Q&A Sessions: Host live Q&A sessions
where you can answer questions about the
Club Membership, travel tips, or your 
experience as a Partner. This interactive format 
allows you to build trust and credibility with 
your audience.

Educational Blog Posts: Share informative
blog posts on travel destinations, travel trends, 
or the benefits of our Club Membership. Use 
engaging visuals and ask open-ended 
questions to encourage comments and 
discussions.

Partnership Spotlights: Highlight success
stories of fellow Partners and how they've
benefited from the Club Membership. Share 
testimonials, images, and narratives to build 
trust and showcase the program's real value.

Professional Insights: Share articles or posts 
about the travel industry's latest trends, 
challenges, or innovations. Add your 
professional insights and engage in 
conversations with others in your network to 
establish yourself as an industry leader.

Member Testimonials: Post recommendations 
and testimonials from satisfied Club 
Membership members. Share real-life stories of 
how the Membership has enhanced their travel 
experiences, incorporating storytelling 
techniques for authenticity.

Partnership Achievements: Celebrate 
milestones, recognitions, or achievements as a 
Partner within the company. Showcase your 
dedication, success, and commitment to your 
network.



Here are a few examples of Company-approved social media graphics you can download on the pdf version and use on your social 
platforms. Make sure you download the correct formats for each social media channel.
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Content Ideas

https://files.incruises.com/files/en/338EN_SOCIAL_MEDIA_CONTENT_IDEAS.pdf


Unleash Your Inner Explorer! 🌍
Our inCruises Club Membership transformed my travel dreams into reality. 

Where will your next adventure take you? #inCruises

Content Ideas: Instagram

Discover the Magic of [Destination] 🏝
Every sunset in [Destination] is an opportunity to reset. Dive into my travel 

diary as I explore the beauty of this paradise with our exclusive Club 
Membership. #inCruises

Travel Stories! 📖
Our Club Membership doesn't just offer trips; it provides unforgettable 

stories. Join me in uncovering the world's hidden gems and embark on the 
journey of a lifetime. #inCruises

Here are a few examples of Company-approved social media captions you can 
copy, edit, and use on your social platforms. Make sure you customize to fit 
your own voice and style
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Content Ideas: Instagram

What's in Your Suitcase? 👜
Packed with dreams and memories! Learn how our Club Membership made 
my suitcase of dreams come true. Comment below for more information! 👇 

#inCruises

Join the Global Travel Movement! 🚀
I'm living my passion, and you can too! Explore the world and build a travel 

lifestyle that empowers you to go and grow with our Club Membership. Let's 
chat! 📩 #inCruises

Travel. Explore. Discover. Save. Earn Money. Need I say more? Write me a 
message for more details! 📩 #inCruises

If you love to travel and you're looking for a way to amplify your access to 
world-class experiences, comment below or message me if you'd like more 

information! 👇 #inCruises
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Content Ideas: Facebook

Live Q&A: Club Membership Unveiled!💬
Ready to explore the perks of our inCruises Club Membership? Join me in a live Q&A 
session this Friday, where I'll answer all your questions and share firsthand insights. 

Let's connect and make travel dreams a reality! #inCruises

Blog Post Alert! 📢
Dive into my latest blog post on the top travel trends for [Year]. Share your thoughts 
and experiences as we discuss the exciting developments in the travel industry. Let's 

shape the future of travel together! #inCruises

Partner Spotlight: [Partner's Name] 🌟
Discover the inspiring journey of [Partner's Name], who turned their passion for 

travel into a thriving business. Their story is a testament to what's possible with our 
Club Membership. Read and get inspired! #inCruises

Here are a few examples of Company-approved social media captions you can copy, 
edit, and use on your social platforms. Make sure you customize to fit your own voice 
and style.
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Content Ideas: Facebook

Member Experiences: [Member's Name] 🗣
Join [Member's Name] as they narrate their extraordinary travel experiences made 

possible by our inCruises Club Membership. Their words are a testament to the 
adventures awaiting you. Read their story now! #inCruises

Celebrating Another Milestone! 🎉
Two years of success, growth, and turning dreams into destinations. Thank you for 
being part of this incredible journey. Here's to more adventures and achievements 

together! #inCruises

Unlocking New Experiences 🗝
I’m excited to share that inCruises has added a new cruise line to its lineup! Click 

here to learn more! [Link] #inCruises
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Content Ideas: LinkedIn

Exploring the World of Travel Trends
Dive into my latest blog, where I unravel the most promising trends in the travel 

industry. From sustainable travel to tech innovations, let's stay ahead of the curve. 
#inCruises

Celebrate with Us!
inCruises has just announced another addition to their offerings. Click the link below 

for more information! 👇 #inCruises

Partner Experiences
Join me in celebrating the achievements of our dedicated Partners. Their stories are 

a testament to what's possible with the inCruises Independent Partner Program. 
Read and get inspired! #inCruises

Here are a few examples of Company-approved social media captions you can copy, 
edit, and use on your social platforms. Make sure you customize to fit your own voice 
and style.
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Content Ideas: LinkedIn

Member Testimonials that Speak Volumes 🗨
Explore authentic accounts of Members whose lives were enriched by our Club 
Membership. Their experiences reveal the true value of the journey we present. 

#inCruises

Achieving New Heights!
Thrilled to announce my recent achievement of [Rank Title] within our incredible 
company. It's a testament to the dedication and hard work that goes into helping 

others achieve their travel dreams! #inCruises

You are always encouraged to share public company news and updates like new 
additions to our offerings, accolades, and any recognition we share on our official 
LinkedIn page.

56



Summary: Do’s and Don’ts

DO

57

DON’T

Authenticity: Be authentic 
and transparent in your 

interactions.

Quality Content: Create 
content that adds value to 

your audience.

Active Engagement: Respond 
promptly to comments, 

messages, and mentions to 
show your audience that you 

value their engagement.

Privacy Respect: Safeguard
customer and Partner

information, respecting
confidentiality and data

protection rules.

Tailored Content: Customize 
your content for each 

platform, considering style, 
tone, and format.

Benchmark Setting: Establish 
benchmarks to measure 

progress and align your efforts 
with your goals.

Audience Insights: Continuously analyze audience data to tailor 
your content and strategy effectively.

Misleading Claims: Avoid 
making exaggerated or 

misleading claims about our 
products or services.

Compliance Neglect: Always
adhere to platform rules and 

our company's guidelines, 
staying compliant.

Data Ignoring: Embrace 
data-driven decision-making 

and avoid relying solely on
guesswork.

Privacy Violation: Respect
individuals' privacy by not

sharing sensitive information 
or engaging in unethical 

practices.

Integrity Loss: Uphold 
honesty, ethics, and 

accountability in all your 
interactions, even in 

challenging situations.

Feedback Disregard: Act on
constructive feedback from your 

audience, demonstrating your 
commitment to improvement.



Congratulations!
Throughout this Social Media Success journey, you've acquired valuable insights and skills that will undoubtedly shape your 
approach to social media.

From understanding the basics of social media to mastering the art of content creation and engagement, and from 
showcasing your travel experiences authentically to staying compliant and building trust, you've explored the entire 
landscape of social media marketing.

Now, armed with this knowledge, you're well-prepared to take full advantage of social media as a powerful tool to grow 
your business and brand. You know how to connect with your audience, build trust, and use data to make informed 
decisions.

As you embark on your social media journey, remember that it's not just about selling a product; it's about forging genuine 
connections, fostering trust, and contributing to a community of enthusiastic travelers. Your path forward is paved with 
opportunities to make a meaningful impact on your audience and, in turn, achieve your goals as a Partner.

We believe in your potential to succeed in the world of social media, and we're excited to see how you'll utilize these skills to 
thrive in your role. Go forth with confidence, creativity, and a commitment to the principles you've learned, and you'll 
undoubtedly excel in your journey. Safe travels, and here's to a future full of growth and success!
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